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Disclaimer

The author of this work assumes no responsibility for the
actions of the reader upon reading this material.

Whereas the author has taken every precaution in providing
correct in-formation this is not intended to offer
professional financial, legal advice. If the reader wishes to
obtain this kind of advice the services of a relevant
qualified person must be sought.
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Legal Notice

You are not allowed to sell or giveaway this report.
For personal use only. It is illegal to go against this
instruction.
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Maximum Traffic Article Titles and
Author Bio Formula

Interested Readers Equals Eager Buyers

One of the main things you need to do to your article title is
to make it about something that your potential customers
are already interested in.

If your ideal customer is reading your article and they’re
interested in what your website is offering then you’ll get
more traffic and sales. Make sense?

Here are some examples to make this clear ...
Your website is selling fishing gear and books ...

Then it makes sense that if your articles attract people
interesting in buying your fishing gear. You’ll get more
sales.

If your website is selling musical instruments it makes
sense that you’re ideal customer will be interested in
articles on musical instruments.

If your website is selling beauty products then obviously
the articles that’ll interest your customer will be about
beauty and aging.

I’ve noticed a tremendously higher click-through to my
website when the article was closely related to my website
offering.

© Copyright Ian Stables 2008



Lot’s of article marketers make the mistake of putting up
any old article. Sticking their website link at the bottom and
then wonder where the customers and sales are.

This part is very important if you want people to
visit your website and buy from you.
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The Magic Two Words

The next thing which gives your article high readership and
you high website traffic is two words or their equivalent.
Here they are ...

Fast

and

Easy
It’s what everyone, I mean everyone, wants.

Add one or both of these appeals in your article title and
author bio box.

Examples...
The easy way to make a professional home movie
Fastest way to learn anything from a book

Get the idea?
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Magic Tweak that Rockets the Readers and
Clicks

Next, it needs to create curiosity.

You can do this by producing something along the lines of
what’s called a ‘blind bullet’.

A ‘blind bullet’ is where the reader is blind to what gives
the benefit. However, the benefit given is made clear and
specific. Here are some examples ...

The Wotsit Cooks Your Steak in 25 Seconds
“The Wotsit’ part of this title or headline is blind.
Why?

Because you don’t know what ‘The Wotsit’ is.

The benefit or advantage of ‘cooking your steak in 25
seconds’ is the clear benefit. You can see it. You’re not
blind to that.

But the bit you don’t know makes you curious because you
want the benefit.

Here’s another...

Eight Words That’ll Pacify the Most Ranting Complaining
Customer

See the blind bit?
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That’s right. You don’t know what the eight words are.
You’re blind to this knowledge.

However, if you work with customers, face to face or on the
phone you can clearly see the desirable benefit.

If you work say in a customer service centre and you get
ranting irate customers from time to time then you would
love this benefit.

One final one ...

The Little Known Place Where You Get Free Websites
Built and Hosted for Free

The blind part is, of course ... ‘The Little Known Place’
and the clear benefit is getting a free website built and
hosted for free.

Now, not everyone would be interested in this benefit. But
then they wouldn’t be your ideal customers. However, your
ideal customers would be interested.

Curiosity may have killed the cat but curiosity when the
benefit is interesting to your customers is almost
irresistible.

Here are some more examples of blind parts ...
The way ...
Three words ...

Secret place ...
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The one movement ...

If you followed these with a clearly seen benefit. Your ideal
customers will find it almost irresistible to have a look to
find out what the blind part is.

Got ‘em!

So all you need to do is incorporate these three things in
your article title and you will get the readers.

Then all you need to do is do the same similar thing to your
author bio.

But there’s still one more thing that really makes a
difference.

I learnt this one from a master copywriter. (Someone who
writes words that get people to buy something for sale.)
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The Small Add-On That Dramatically
Boosts Readers

What is this add-on that boosts response?
Well? Do you want to find out?

Of course you do.

What did you notice about that first sentence?
I’ve just done it again.

Well the answer is just one simple add-on. It’s on the next
page...
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So simple but it really does make a difference. See, when
you pose a question about the subject the reader’s interested
in they just can’t help but have a look.

When I changed the article title of my top article to a
question readership went from 468 to 668. 468 people had
read the article in 3 months. When I made the change
another 200 readers read it in 3 weeks.

So say for example you’re article title is...
‘Easy To Find Fishing Bait That Caught The Most Bass’

Okay not bad. It creates curiosity about what the fishing
bait is... the benefit to anglers interested in catching Bass is
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there... and the easy appeal is there. But if you change it
into a question you crank up it’s power. Like this...

‘What Easy To Find Fishing Bait Caught The Most Bass?’

Curiosity rating flies up when you do this. I bet that the
second title will beat the first by leaps and bounds.

Here’s another one...

‘Place You Can Buy A Plasma Television For 10% RRP
Right Now’

Change it to a question. Like this...

‘What Place Can You Buy A Plasma Television For 10%
RRP Right Now?’

Here’s one about housework...

‘Way To Wash The Dishes, Units And The Cooker 3 Times
Faster’

Change it to a question and...

‘What Way Washes The Dishes, Units And The Cooker 3
Times Faster?’

Now if you’re a housewife wouldn’t you like to know?

Now it’s time to do something about getting readers to visit
your website.
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Truth About The Author Bio That Cranks
Up Website Visitors

This 1s a common author bio...

Paul Angler is the owner of www.effectivefishing.com Find
out the most effective easy way to catch fish.

OK. It’s pretty good. You will get some visitors but not as
many as the technique I’'m going to show you now.

Make your author bio part of your article.

Instead of just ending the article and then adding your
author bio to the end you make it a continuation. This way
the reader reads the author bio as part of the article instead
of a box afterwards.

Example...

So when fishing with the lure use this method and you’ll
definitely catch more fish.

I’ve also discovered an, easy to do, bait and hook method
that catches large Cod every time. I explain this on my
website.

Visit www.effectivefishing.com/
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See what just happened? You even read the author bio as

well without realising. This is what you want the reader to
do.

If they are interested in what you’ve already told them then
they’ll very likely want more. So they visit your website.

You can find out how to do this by visiting this website
page...

There I just did it again. If this was an article you were
reading the author bio would be that last bit. Including a
live link of course.

Result?

1. Your ideal customer sees there is a fast and easy
way or method to give the benefit they’re interested
in.

2. They read your article. They find it very interesting
and useful. (Writing the article is discussed later
on.)

3. They see another fast and easy way they’re already
interested is on your website.

4. They visit your website and the sales-letter offers
them something they really want.

5. Lastly, hopefully, they buy. Kaching!
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This Makes Article Readers Buy
What You’re Selling

I noticed a definite increase in sales from article traffic
when the article was of interest to my ideal customer.

So all you need to do is make your article of interest to the
people who will already be highly interested in what your
website offers.

For instance, when I wrote an article about selling
technique not many readers clicked through to my website.
Why?

Because the bio box was about viral ebook advertising. Not
related closely enough.

I would have done much better if the article was of interest
to people interested in ‘viral ebooks’ or ‘viral advertising’.

Or if the bio box linked to a website about selling tactics
that work then I would have had more website visitors.

It’s common sense really. But it’s not always obvious. It
makes a REAL DIFFERENCE.

So this is the secret to getting interested buyers to your
website ...
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Think about what someone who’ll likely buy
what you’re selling will be interested in
reading.

Here are some examples ...

Say you’re website is selling computers. Well it makes
sense, before writing your article, to think about what
someone interested in buying a computer would be looking
for.

With computers it’s more likely that if they’re ready to buy
that they’re looking for reviews of a particular computer.
That’s if they’ve already decided on a particular brand.

But what about someone who’s not sure yet what computer
to buy.

So what do you think would happen if they came across an
article about choosing the right computer? That’s right!
They’ll want to read it.

Let’s take another example ...
You’re website is selling beauty products.

What articles will these ideal interested customers of yours
be interested in reading about?

In seconds I can come up with these topics ...

What beauty products work?
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Beauty routines that make you look younger.
The latest beauty products and what they do.

What do you think? I’ve typed these up as I’'m writing these
guide in seconds.

Here’s another ...

You’ve got a website which is selling ebooks about ... let’s
say ... learning to play musical instruments.

So quickly I’ll think of some topics ...

How to get started learning a particular musical instrument.
Basics of learning to read music.

What instruments are easy to learn to play.

By the way, these aren’t what I’d choose as article titles.

Following what we’re learning about here they’d be
something like these ...

Down to Earth Guide on Choosing the Right Computer

New Beauty Products That REALLY Make You Look
Younger Instantly

Easy Fast Way to Learn the Guitar
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Can you see now that this part of the secret is important.
Make sure your articles are of interest to the people most
likely to buy what your website is offering.

Now here’s the best way to write your articles ...
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Easy Super Quick Way to Write
Articles

This method is so easy peasy.

All you do is when you’ve picked what you’re going to
write about is ...

Explain why you’ve come to this conclusion and then give
two to three examples or stories. Or a combination of both.

Don’t go less than two but no more than three.

If you do less than two your article will probably be too
short. But most importantly people understand what you’re
saying by reading examples or stories. So you need at least
two.

If you do more than three examples or stories then you’ll
bore the reader and ... they’ll stop reading and not visit
your website.

So right there is an example of how you answer the
question why.

First I stated you shouldn’t do less than two examples and
no more than three. Then I answered the why I think this is
the case. You're still reading this aren’t you?

So here’s my examples to help you understand how this is
done in practice ...
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You’ve decided to write about buying the right computer.
So you might say something like ...

When you’re picking a computer you shouldn’t look at the
spec you should look ask whether it’ll do what you’re going
to use it for.

Then you answer why you think this. 'm making this up of
course ...

You could explain that if you buying the one where the
spec numbers are high you may be paying too much for
what you want. A smaller computer which is cheaper could
well be more than adequate for your needs.

Next you could tell a story about a friend who bought this
expensive computer and all he used it for was typing letters
and going on the internet. Most of the computer features he
never used.

Then maybe you could give an example about why
checking it will do what you want now and in the future
will be better for you.

And then one last example or story.

By the way readers love stories and they hold readers
interest. You need them to read your whole article so they’ll
click through to your website.

Now for the beauty product website owner.
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You’ve chosen to write an article about new beauty
products that really do make you look younger.

Still just making it up you know ...

Your article may begin with how this new cream can make
your wrinkles reduce by 50% in two weeks.

Then you’d explain that this is because it’s high
concentrated carotene works on wrinkles from the inside.
And how from experiments this has been shown to be over
ten times more effective.

The you could either tell a story, then perhaps another story
and finally an example of how you would use it.

How about the quick way to learn the guitar. And by the
way I don’t play so I have to make this up for this example.
If you’re website is about playing instruments I’m sure you
would already know what to do.

Here is my third example of how this is to be the case ...
You start by stating an easy way to learn the guitar is not
trying to read music but by just picking it up and playing
the notes.

Then you would explain why this way is much better.

Lastly you would finish with your two to three examples
and/or stories.
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There it is! The fastest way to write articles. But not just
articles but interesting articles that’ll keep your reader’s
eyes glued to every word.

Good luck for the future.

Kind regards Ian Stables
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Method In A Nutshell

e Make sure the article and author bio box is about
what your potential customers are already interested
in.

e Include fast and easy in article title and your author
bio box.

e Make the benefit clear but the method blind in the
article title and author bio.

e Make your article title and author bio a question to
crank up readership and website visitors.

e Leave them hanging and mention for more of what
they’re interested in visit your website.

e Make your article interesting to get readers read the

whole thing. Using the easy article writing method
shown above.
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Email Support

If you need any help in being able to do what this report
shows I’ll be happy to help. Just email me at
stablesc(@clara.co.uk

Good luck!

Jan Stables
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